THEY SAID IT COULDN'T BE DONE:
L aunching a Healthy Vending M achine for Schools

Cathleen Toomey, Stonyfield Farm




#1 Yogurt in Natural Foods Channel
#3 Yogurt in Grocery Channel
Double digit growth for past 6 years
$650 Million in sales

23 year old company, based in NH
Donates 10% profitsto the planet

| mpassioned entr epreneur



L argest organic yogurt company in theworld

First dairy to pay farmersadditional $$ not to
userGBH

First yogurt to use lids as mini-billboardsto
talk about the environment and other 1ssues

L eader in donating 10% of profitsto the planet
L eader in guerilla marketing
Most live active cultures, longest shelf life



Lid Program
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" Walking the Talk
L. reuteri booststhe Six live and
body'simmune system active cultures
L _ s e » enhance digestion
First dairy processor in  iImprove nutrient
the nation to pay absor ption

farmersapremiumnot " Facts| oRmemyRERE CUn.. v nem0mMELY -« hoogt the immune system
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10% of our profits growth hormones and toxic
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Obesity Trends* Among U.S. Adults

1991, 1996, 2003
(*BMI >30, or about 30 Ibs overweight for 5’4" person)

[ [NoData [[| <10% [[] 10%-14% [J 15%-19% [ | 20%-24% [ | =225%

Source: Behavioral Risk Factor Surveillance System, Center for Disease Control



U.S. 3to 6-year-olds on
conventional diets had mean
pesticide concentrationsin
urine 6X higher than
children on organic diets,
exceeding EPA safe exposure

levels (6/03). university of
Washington.

SOURCES: State of the World 2004, Special Focus: The Consumer Society, January 2004. School of Public Health and Community
Medicine at the University of Washington, March 2003. CDC'’s Environmental Health Laboratory Study, January, 2003.
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Pizza and SKittles

Proving adults can be
wrong —If It tastes good,
Kidswill eat it

Partnering with schools,
students, vendor s —

machineisfree | getting healthy foods into schools
2 Testsand marketing
pProgram
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change
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Meet nutritional requirements
Wide array of product type
All organic and natural

School taste test, sampling,
marketing

Discount for schools
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 Key elements. studentsand
schools, affordability and
flexibility, press

e NBC-TV, Associated Press,
Wall Street Journal

e 32 Machinesin seven states —
MA.CT,CA, WA,IL RI, PA

e Qver 910 schools nationwide
on waiting list

e Over 800 requestsfor
brochures
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%%, Menu for Change
< There’s More....

Stonyfield.com/menufor change Win a Healthy 48
. ] Vending Machine “g""""""ms
Parent Action Kit a1

the food childven get in sohocds.
That's wiy we develaped the first

Superintendent’s Challenge: CA
and WA

success stories
Good2Go — new!
Breakfast and exercise

WA 7 variety of natornland [
apani; indoky drd dvinks, Hap

oy hakoe far kids Lagve smane and



Broadcast circulation
to date: 7,698,323

Gary Hirshberg has devoted hislife and career to
organic food as CEO of Stonyfield Farms, the
country's largest organic food company. And he
assumed hiswork was influencing his most
important customers, hiskids. For most of us, as
parents, the truth iswe have a blind spot, and it is
that six-hour blind spot every day. We send our
kids off. We hope for the best, but frankly, we
can't control it. So Hirshberg tried to do
something about what he could control. Working
with schoolsto install vending machines that
offered students healthier choices, like soy milk,
yogurt, and baked chips. Today, about 15 percent
of kids between six and 19 are overweight,
affecting their concentration and energy levels,
but also putting them at risk for serious health
problems further down the road.




Associated Press
Circulation to date: 6,793,446
Products with less salt, calories
find niches in wndmg mmhmm
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Circulation: 1,519,577
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Vending machines get healthy (at least for kids)
Al we can say is, when can we get one? We're talking about
the revamped vending machines making their way onto
school campuses acrass the U.S. More than 15 schoals are
geiting free refrigerated machines stocked with natural
and organic snacks, courtesy af organic-voguri maker Stany-
field Farm. More are on the way, but demand is so high
that more than 500 schools are on the waiting list. Canteen
Vending Is also marketing machines that dispense such
rutritious fare as fresh frult and veggle burgers, To help bring
heatthier cholces to your child’s school, check out Stony-
field Farmys Parent Action Kit at wwsw.stonyfieddfarmucomiMenu
ForChange/ParentActionkitindes.cfm,
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